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We are the leading legal weekly magazine with an unrivalled print circulation ïconnecting you with more solicitors than any other legal

weekly printed title.

With cutting-edge breaking news coverage, analysis and commentary, the Gazette is the dominant legal title amongst practitioners in England and

Wales with research showing that 89% of the profession read it¹, enabling our advertising partners to reach the widest legal audience.

¹ Figures from independent research conducted by IFF Research on behalf of the Law Society into a representative sample of Englandand Wales practising solicitorsô legal news consumption and preferences.

² Audit Bureau of Circulation (ABC) verified figures for July 2016 ïJune 2017.

³ Independent report provided in April 2018 showing monthly visits between March 2017 and March 2018 by Hitwise (http://www.hitwise.com).

Verified by ²  

Share of Gazette main site visits vs. competitor sites visitsPrint:                          

90,360
weekly circulation

Online:

1,913,554 
monthly impressions

Gazette Daily Update:

150,628
daily e-newsletter recipients
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The Gazette

The Lawyer Group

RollOnFriday

Legal Week

New Law Journal

020 7841 5542/3 gazette-advertising@lawsociety.org.uk www.lawgazette.co.uk
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Our readership represents the progressive practising solicitor of today with coverage across age groups and genders, making us an

effective platform for advertising your products and services.

Our tailored advertising solutions can help you to reach the widest audience at once or target your legal audience by segmenting readership. We

can provide detailed information on the demographical breakdown of our readers and insights into their interests and buying habits to adapt your

advertising to produce the best results.

¹ Independent report by Hitwise (http://www.hitwise.com).

Neil Phillips, Marketing Manager 

Countrywide Legal Indemnities

Julian Bryan, Managing Director                                

Quill Pinpoint

You can also segment our 

audience by:

Practice area

Number of partners per office

Geographical region

Years of experience

Insights into their interests and 
buying habits

Male

51% 

Female

49% 

GenderAge

ñThere's no question that the Gazette's

advertising works.ò

ñGazette advertising gives us the best possible 

chance to reach our target audience.ò 

Audience overview¹
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As the independent professional body for solicitors in England and Wales, one of the ways The Law Society supports practice excellence

in the profession is through magazines providing best practice information and advice for our members, catered to their specific practice

areas.

These provide additional opportunities for you to reach smaller concentrations of highly engaged professionals through magazines that have long

shelf lives.

The Law 

Society 

Magazines

Practical guidance, information 

and support on a full range of 

practice management 

disciplines including IT, HR,

and Finance.

Industry news and legal 

developments with in-depth 

articles and practical 

guidance in the private

client field. 

Key decision makers: 

Managing partners and 

practice managers.

782

January, April, July and 

October

1,103 2,040

March, June, September 

and December

February, May, August, 

September and November

Solicitors working in wills, 

financial planning, trusts and 

more.

Reach

Print

circulation

Published

Managing for

Success

Property in 

Practice
PS

Litigation

Funding

The latest coverage, views 

and practical guidance on all 

aspects of property and 

conveyancing law.

Residential and 

commercial property 

practitioners. 

200

Subscribers involved in the 

funding, costs and litigation 

process, including practitioners, 

costs draftsmen and insurers.

Subscribers involved in the 

funding, costs and litigation 

process, including practitioners, 

costs draftsmen and insurers.

February, April, June, August, 

October and December

sections-advertising@lawsociety.org.uk020 7841 5542/3 www.lawsociety.org.uk
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We partner with trusted, expert providers of business and personal products and services that meet the needs and standards of our

members, to provide added value, support and benefits to the entire legal profession.

Becoming an endorsed partner accelerates your relationship with the entire legal sector as well as specific segments of our membership to build

brand awareness and drive sales of your product or services.

The Law 

Society 

Endorsed 

Partnerships

There is also the opportunity to sponsor our events and webinars

ñOur partnership with the Law Society allows us to gain valuable insight 

into lawyers and law firms; to find out their concerns, their drivers and 

their motivationsò

Vicki Wentworth, Chief Customer Officer 

Wesleyan

020 7841 5498 tara.lee@lawsociety.org.uk www.lawsociety.org.uk
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Display
Promote your brand, product and services to the widest legal audience

with various options to suit your budget and marketing objectives, ranging

from double page spreads through to solus strips. Also, a cost-

effective route for advertising legal tenders and announcements.

Inserts, outserts and wraps
For inserts and outserts, you can tailor campaigns by practice area,

number of partners in office, geographical region and years of

experience and have the option to have them bound or loose. Details

about wraps on application.

Services
Ideal for smaller budgets to achieve a regular presence, this is a cost-

effective solution to reach a wide audience. There are over 100

classifications available with the option to create your own. Regular

choices include Admin of Estates, Caseload Help and Translation.

Year Planner
Published annually in December and sent to over 17,000 solicitors in

law firms, commerce and industry and the public sector. Our planner

provides key dates relevant to the legal industry and is an ideal option to

gain all year-round exposure with limited spaces available.

Print solutions

020 7841 5542/3 gazette-advertising@lawsociety.org.uk www.lawgazette.co.uk
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Increase brand and product or service awareness in the legal sector

through thought leadership. Following on from a feature or editorial piece,

Insight pages create the opportunity for you to write an article to showcase

your knowledge and authority on the subjects that matter to our

members.

Insight pages take the form of a full page, including a photo of the author,

your logo, brand colours and contact information.

Insight pages also appear on the website to ensure maximum exposure

and capture a wider audience.

Insight pages

Print solutions

020 7841 5542/3 gazette-advertising@lawsociety.org.uk www.lawgazette.co.uk


